Your Authentic Visibility
Blueprint: 10 Ways to
Create Content That
Connects

Authentic marketing focuses on building relationships, trust, and a
sense of community among your audience rather than relying on
traditional sales tactics.

To build these relationships, you need content that demonstrates your
authentic values.

In this document, you’ll find best practice tips for 10 primary content
types, which you can use to create more authentic content.

You'll also find three specific action points for each you can
immediately implement in your business.

Checklist

1. Blog Posts

Best Practices

-Share real-life examples and stories to illustrate your points, making
your content relatable and genuine.

-Be open about your challenges and what they taught you, showing
vulnerability that resonates with readers.
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-Feature stories or contributions from your community to showcase the
real impact of your brand.

-Discuss how user feedback has shaped your products or services,
showing how responsive you try to be.

-Share insights and advice based on personal or business expertise.

Action Points

1. Interview customers regularly so you can showcase how they use
your product or service in real life.

2. Conduct an annual audit of your blog content to ensure it remains
true to your brand values and relevant to your audience's needs.

3. Commit time weekly to engage with readers and respond
houghtfully to comments on your blog, fostering a two-way
conversation.

2. Social Media Posts

Best Practices

-Engage with comments and messages promptly with personalized,
thoughtful responses.

-Maintain a consistent, authentic voice that reflects your brand’s
personality and values across all social media platforms.

-Regularly share posts that offer transparency about your business
practices, changes, or updates.

-Encourage and share user-generated content that reflects genuine
user experiences and stories.

-Post behind-the-scenes content that reveals the people and processes
behind your brand to humanize the interaction.
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Action Points

1. Host weekly Q&A sessions on your social media channels,inviting
followers to ask anything about your products, services,or industry.

2. Share customer stories or testimonials weekly, highlighting their
experiences with your brand.

3. Before posting, perform an "authenticity check" to ensure the
content aligns with your brand voice and values.

3. Email Campaigns and Newsletters

Best Practices

-Include personal anecdotes or stories from you (and your team) to
show you’re human.

-Share honest updates about your business, including challenges and
how you're addressing them.

-Focus on providing value through insights, tips, and content that
benefits the reader before offers or sales pitches.

-When showcasing products, be transparent about benefits,
limitations, and any affiliate links you have.

-End emails with questions or prompts for feedback, showing you
value subscriber input and engagement.

Action Points

1. Ensure each email includes a personal sign-off from you along with
your contact details to add a human touch.

2. Include a feedback request in your email or email newsletter, asking
subscribers what content they find most valuable and why.

3. Use subscriber activity and interests to segment your email list and
ensure your content is relevant.
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4. Videos

Best Practices

-Don’t shy away from showing genuine emotion or passion for what
you do when you deliver to the camera.

-Feature videos of customer stories or testimonials that highlight
authentic experiences with your brand.

-Have your audience subscribe to your channel so they stay engaged.

-Demonstrate your products or services honestly, clearly discussing
strengths and improvements.

-Create videos that showcase your brand’s values in action, such as
community service or environmental initiatives.

Action Points

1. Offer a weekly shoutout (or prize) to customers who send you
videos of them using your product or sharing their experiences,
whether it's positive or negative.

2. Start a regular video series that takes viewers behind the scenes of
your business, team, or production process.

3. Respond quickly to any comments left on your channel about your
videos, offering further help as needed.

5. Podcasts

Best Practices

-Allow for unscripted, natural conversations that can go in unexpected
but authentic directions.

-Include guests who can offer diverse perspectives and challenging,
enriching dialogue.
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-Incorporate listener stories or questions to make your content more
interactive and community-focused.

-Tackle industry subjects often avoided to offer valuable, honest
insights.

-Share stories that genuinely reflect your brand’s journey, including
the ups and downs.

Action Points

1. On every show, invite listeners to submit questions or topics they'd
like covered in future episodes.

2. Conduct an annual survey to gather listener feedback on the
podcast content, format, and guest speakers.

3. Book a monthly guest speaker from a different background or point
of view to enrich the conversation with varied perspectives.

6. Infographics

Best Practices

-Use data from your own research or real-world examples to tell
stories that matter to your audience.

-Cite all sources, providing transparency about where information is
coming from.

-Design graphics with your brand’s unique style, avoiding generic
templates.

-Incorporate insights or data gathered from your community to ensure
relevance and authenticity.

-Provide clear, actionable takeaways to show an honest desire to help
your audience benefit from the information.
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Action Points

1. Ask your audience for data and use that in your infographics to
provide insights into their challenges or preferences.

2. Collaborate with industry experts or influencers to create
infographics on relevant topics, enhancing credibility.

3. Share drafts of upcoming infographics with a segment of your
audience for feedback before finalizing.

7. Livestreams and Webinars

Best Practices

-Hold open Q&A segments when you answer any question,showing a
willingness to address all topics.

-Discuss real failures and what you learned to emphasize honesty and
show you’re human.

-Give viewers a behind-the-scenes look at your operations, team, or
product development process.

-Conduct live demonstrations or walkthroughs, showcasing your
products/services in an unedited environment.

-Feature community members or customers, sharing their stories and
experiences with your brand live.

Action Points

1. Establish a regular schedule for livestreams or webinars, making it
easier for your audience to tune in and stay engaged.

2. Offer incentives for active participation during livestreams, such as
discounts or shoutouts.

3. Follow up with attendees after the event with a summary and
additional resources related to the discussion topic.
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8. User-Generated Content (UGC)

Best Practices

-Share UGC that highlights genuine experiences, even those that
include constructive criticism.

-Use UGC to tell the story of your community’s engagement with your
brand. Make an effort to feature UGC from a diverse range of
customers.

-Create challenges or prompts that encourage authentic sharing
around themed topics or experiences.

-Ensure all user-generated content is credited to the creator,
respecting their contribution and fostering goodwill.

Action Points

1. Launch monthly challenges encouraging users to post content
related to your brand, with incentives for the best contributions.

2. Create a dedicated space on your website or social media to
regularly showcase selected UGC.

3. Post a weekly gratitude note to express gratitude for your
community’s contributions, highlighting specific examples of UGC.

9. FAQs

Best Practices

-Focus on real, frequently asked questions rather than promotional
content disguised as FAQs.

-Provide straightforward, honest answers, acknowledging when the
answer might not be what the reader hopes for.
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-Keep your FAQs updated with new questions that arise from actual
customer interactions.

-Link to further resources such as blog posts, videos, or other content
that provides more information.

-Encourage readers to submit their own questions, showing you're
actively listening and adapting.

Action Points

1. Host a live session to update your FAQs based on recent customer
inquiries, demonstrating responsiveness.

2. Share updated FAQs across your social media platforms, making
them accessible to a broader audience.

3. Include a feedback link on your FAQs page to invite customers to
contribute questions they believe should be included.

10. Customer Success Stories

Best Practices

-Ensure stories are told in the customer’s voice, maintaining the
authenticity of their experience.

-Highlight not just the successes but also the challenges they faced
and how they overcame them.

-Feature a range of customers from various backgrounds and
industries.

-Include photos or videos from customers to accompany their stories.

-Encourage customers to share how their relationship with your brand
has evolved, reflecting on their journey.

Action Points

1. Send out a monthly request for more customer success stories.
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2. Offer to work with customers to co-create their success stories,
ensuring their voice and experience are authentically represented.

3. Focus on the real-life impact of your product or service in the
success stories beyond just the features and benefits.

Notes

Want to learn how to implement easy authentic marketing strategies
to convey your brand's message, engage your target audience, and
achieve your marketing objectives?

Head over here: https://www.janicedugas.com/en/consultation-
services/

Janice Dugas - Empowering entrepreneurs and small business owners
to grow their visibility, credibility, and profitability online, without tech
overwhelm or wasting time on strategies that don’t work.
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MORE RESOURCES

"Entrepreneur's Trifecta: Focus,Creativity,Confidence"

A practical course designed to help you overcome self-doubt,
tap into your inner genius, and take focused action toward
building a thriving business
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The Entrepreneir's Trifecta... Focus, Creativity, and Confidence
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Janice Dugas and Connie Ragen Green
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Strategies for Showing Up Stronger
in Less Time with Unshakable Confidence

Strategies for Achieving More

in Less Time with Laser Focus 5

Creativity: We're All Creative and You Already
Have This Superpower Within You
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Build confidence, focus, and creative momentum

with tools that work in the real world.

Presented by Connie Ragen Green and Janice Dugas

https://janiceloves.com/EntrepreneursTrifecta
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